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HELPING IGCs EVERY |PW
STEP OF THE WAY

WINNERS'

GARDEN CENTER

Canadian Plant Sales

0
2. FREE Training - Certified Program 7 93(y M
Join thousands of IGC employees each year for - 0 soxchan
our annual training program Jan 15 - May 31st. OF OUR

1. FREE Wholesale and Retailer listing b

BUSINESS IS
. .. WITH 1000°S
3. FREE Billboard advertising OFIGCS”
We continue to expand our outdoor
advertising - creating millions of Ednonton, AB o -
impressions for new customers. oncou s, BC algary, AB PAV
Victoria, BC @ ".'. 2 WiNSIRS
. *"Surrey, BC Kelowna, B
4. FREE Promotion of your Aoborstor,BC

event on our website Montrel, 08 o
(jeanine@provenwinners.com) 70y = i3 Toronto, ON

FROVEN
WINKERS

5. FREE Social Media promotion e -

of your event/open house
(jeanine@provenwinners.com)

6. FREE Gardener’s Idea Books
(you just pay the postage)
(see page 279-280)

7. FREE Photo Library
8. FREE Event Support

We'd love to help you coordinate an
event with P. Allen Smith, Jamie
Durie, Kerry Ann Mendez or

a Proven Winners expert.

9. FREE POP Support
Thousands of options to
customize your garden ATTRACTS

MRAES e | rect
ter and hel :
Eggsirn?grs sﬁopp. HU”HﬂiES_ PLANTS PllHTS

* Represents North American propagator annual sales,
excluding Walters Gardens and Spring Meadow Nursery.

WHAT IGARDEN CERTIFICATION

MEANS FOR YoOU

When your staff takes the time to become iGarden Certified,
there are some real benefits for your garden center. Here's
what you can expect.

Plant Expertise that Sells

The first and most obvious benefit is that you'll have a staff
that is well trained in the characteristics, growth habits, care
requirements, and new varieties of Proven Winners annuals,
perennials, and shrubs. Your employees will know how to take
full advantage of Proven Winners" merchandising and marketing
support in ways that will not only increase sales of Proven
Winners plants but can establish your garden center as the
resource for local gardening expertise in your area.

Priority Listing on Our Website

Following certification, your garden center will automatically
receive a priority listing on the Proven Winners website for those
who visit our site from your local area. That results in great
visibility for your garden center, since millions of customers

visit our website every year.

You'll also be entitled to display the Proven Winners Certified
Garden Center logo on your own website and at your garden
center, so customers can easily identify your expertise with
our plants. That expertise earns the trust of every customer,
from the beginning gardener to the passionate enthusiast.

Use Our Resources — FREE

As a Proven Winners certified garden center, you will also have
access to tools such as the Proven Winners Photo Library,
newsletters, and other marketing updates. You'll be among the
first to hear about new initiatives and will have the opportunity
to be an active voice in the Proven Winners network.

Free Merchandise
Customers will want to find your certified staff members, so we’'ll

send you a FREE reward of your choice for every certified employee.

You can choose from a t-shirt, recognition pin, 50 customized
business cards, or a $6 credit per certified employee to be used at
the Proven Winners store, redeemable for P.O.P. There's no better
way to build and maintain the excitement of the coming season
than kicking it off with Proven Winners iGarden training for

you and your staff!

An Easy Process
To start the iGarden certification process, simply go to
www.provenwinners.com/professionals/igarden

P

PROVEN
WINNERS

CERTIFIED

GARDEN CENTER

Certified Garden Centers can choose
from this assortment of rewards
per trained employee

T

$6 PO.P. credit

PROVEN
WINNERS'
CERTIFIED

50 business cards Recognition pin

PN
ey

2016 Certified
Garden Center

Garden Center
Certificate

Employee Certificate
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How WE SUPPORT OUR
INDEPENDENT RETAILERS

It takes more than great plants to move product. Here are five ways
Proven Winners is supporting independent garden centers.

Free Staff Training

You know that having knowledgeable, trained staff boosts sales.

Early each year, we provide an opportunity to help you train your staff PROVEN
on Proven Winners products through our Certified Retailer Program. WINNERS
This year, our training is focused on the most frequently asked questions
our retailers say they are asked as well as on new products. Certification CERTIFIED
can be completed online in just an hour, time well spent to give your

g J pentio ey GARDEN CENTER

employees the confidence they'll need to sell, sell, sell!

Driving Customers to Your Store

Your garden center will receive a priority listing on | r——ET——tC—
our Retailer Locator once your staff becomes certified. iy BV g BY B “—
Local retailers are consistently displayed in the left RIS
margin of our website for millions of visitors to see Future Garcens - PW
each year and are also searchable by distance. It is R BB E L
the retailers’ responsibility to keep their information T — =0
up to date. Please check your information online Sdifose B

or by contacting Sandy at our main office: it g O

sandy@provenwinners.com or 1-815-895-1872. gw%?ﬂ: e

Proven Package = Proven Sales

Research shows that our branded
white container outsells generic
containers 3:1. The Proven
Winners container is pictured
in all our advertising
campaigns, creating 500
million impressions each

year, and consumers expect to
find this container when they come
to your store. The retailer is in charge here —

if your grower does not currently grow in the

Proven Package, ask for it by name. You know what your
customers want: genuine Proven Winners branded product.

Move Product Faster with
Proven Winners Displays

Consumers come to your store looking for the Proven Winners branded
products they have seen in advertisements, online, and through social
media outlets. Create a destination space in your store for our products
to save your customers time and hassle looking for what they came

in to buy. Make sure it is signed well so customers know they are
looking at genuine Praven Winners products.

A simple endcap featuring our 2016 National Spring Combination,
Evening Breeze, would make a gorgeous display of bountiful color for
Mother's Day and for Memorial Day try Summer Breeze. Then change
the display out to showcase new varieties or merchandise by color,
fragrance, or deer resistance. Staff this area with one of your

Proven Winners Certified Employees who has been trained to

know and move these products.

Dress Your Staff for Success
Make your staff easy for customers to
identify by dressing them for success.

Our customized apparel makes it easy and
affordable for you. All items are made from
quality materials and are embroidered
with the Proven Winners logo
with options for custom
embroidery of your own
company’s name or logo.
Check our website for the
most up to date products
available to order online, all
with no minimum order and

a turnaround time of just

two weeks.

2015 Certified Canadian Garden Centres

Art Knapp - Kamloops

Art's Nursery Ltd.

Backyard By Design Garden Centre
Bloomers

Bloomin' Acres Greenhouses

BMR Greenhouses & WaterGardens
Botanix Azilda Greenhouses
Buckerfields

Christie's Gardens and Greenhouses
Coal Trail Greenhouses

Coast Builders RONA

Colour Paradise Greenhouse Ltd
Country Lane Greenhouse

Coville's Greenhouses

Daisies 'n Dirt

David Hunter Garden Centers -
Broadway

DeGroot's Nurseries

Dooryard Greenhouse

Fig Tree Garden Centre

Floral Garden Creations

Future Gardens

Gemmell's Garden Centre

Glad Gardens

Granola Garden Centre

Green Valley Gardens

Greengate Garden Centres Ltd.
Grobe's Nursery & Garden Centre

Hanna Orchards Fam Market
& Garden Centre

High Mountain Farm

Hilltop Greenhouses

Homenook Farms (The Greenhousg)
Honeysuckle Garden Centre

K.P. Gardens

Kentwood Gardens

Make It Green Garden Centre

New North Greenhouses

Parkland Nurseries & Garden
Center Ltd.

Pat's Plants & Gardens

Peggy D's Garden Centre

Petal Place

Peter Knippel Nursery, Inc
Plainview Greenhouses

Pratt's Lawn Care & Landscapes
Purity Feed Company

Purity Feed Farm and Garden Centre
Reds Garden Centre

Rivers Edge Greenhouse

Secord Crowe Greenhouse
Shamrock Greenhouse & Nursery
Shelmerdine Garden Center Ltd.
Sipkens Nurseries

St. Jacobs Country Garden

Sun Harvest Greenhouses
Sunnyside Greenhouses Ltd
Sussex Co-op

The Country Basket Garden
Centre and Flower Boutique

Tom's Eldon Landscaping Limited
Top Crop Nurseryland

Van Bakel Nursery & Greenhouse
Winderberry

Windsor Greenhouse Ltd

Kamloops, BC
Surrey, BC
Ingersoll, ON
Maple Ridge, BC
Brooks, AB
Leduc County, AB
Sudbury, ON
Salmon Arm, BC
High Prairie, AB
Red Deer, AB
Madeira Park, BC
Wilmot, ON
Wyoming, ON
Prescott, ON
Turner Valley, AB

Vancouver, BC
Sarnia, ON
Florenceville-Bristol, NB
Harrow, ON
Bentley, AB
Qliver, BC
Brockville, ON
Waterville, NS
Gunn, AB
Camrose, AB
Calgary, AB
Breslau, ON

Salmon Arm, BC
Salmon Arm, BC
Delburne, AB

Qrillia, ON

Burns Lake, BC
Unity, SK

Dresden, ON
Stittsville, ON

Sault Ste. Marie, ON

Red Deer, AB
Bay Bulls, NL
Rosetown, SK
St Andrews, MB
Gloucester, ON
Beausejour, MB
Bala, ON
Kamloops, BC
Merritt, BC
Acton, ON
Hudson Bay, SK
Dauphin, MB
Foam Lake, SK
Headingley, MB
Wyoming, ON
Elmira, ON
Glenburnie, ON
Calgary, AB
Susex, NB

Niagara Falls, ON
Stratford, ON
Cranbrook, BC
Queensville, ON
Windermere, BC
Abbotsford, BC
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THE REAL TRUTH ABOUT WHAT
CONSUMERS WANT

Do you really know what consumers want? Here's what the research shows.

MYTH: Shoppers already know exactly what they want _:
to buy when they go to the garden center.

FACT: Research shows only 15% of customers know exactly 85% of customers decide what they
will buy while in the store

69% of customers prefer to dialogue
with a staff member

what they want to buy. An overwhelming 85% of shoppers
browse the store first and then decide what to buy. 69% of
shoppers prefer talking to staff to get the information they
need. Make sure your staff is certified!

ACTION: Educate your staff with the Certified Retailer
program and use POP to create eye-catching displays.

MYTH: She wants to buy the same red geraniums
every year.

FACT: Research shows women prefer a mix of new varieties
and old favorites, not the same thing every year. But she has
to gain confidence to try something new from your store by
interacting with your knowledgeable staff and reading
informative signage.

ACTION: Educate your staff with the Certified Retailer program,
bring in some new varieties, and create displays with POP.

MYTH: She has a favorite color and always
looks to buy that color.

FACT: While that may be true for a select group of
women, most women prefer different colors in different
seasons. For instance, she loves pink in spring, but
prefers hotter colors in summer and richer earthy
tones in fall. Retailers must change displays
seasonally to attract repeat business.

ACTION: Use ColorWise® POP and change
out end-caps for fresh displays.

et ]
EA}IY’ -:_l'.'
PREMIUM s
ALLPURPOSE
F[ITII!!GS[II[

e

MYTH: If her plants start to go bad, she will
throw them out and buy new ones.

FACT: Some plants are seasonal and not meant to last.
Those are typically pitched in favor of new ones. However,
women are nurturers by nature. When most plants start to
go downhill, they look for a way to bring them back to health,
like feeding them with Proven Winners plant food.

ACTION: Order Proven Winners Plant Food and Potting Soil. -

E!’-_ﬂ S

Source: Home Garden Panel, Metrolina Greenhouses. 2014 year-long survey of 500 male and female consumers nationwide who had purchased live goods in the past 12 months.

How Do Displays Influence Your Purchases?
39% Very likely to make an unplanned purchase
from a store display

52% Somewhat likely to make a purchase from
a display if | like what | see

9% Not likely to purchase from store displays

Eye-catching, idea-oriented displays that interrupt
the normal flow of traffic are critical to boosting
impulse sales. Project-oriented displays make

for quick and easy purchases.

WHY Do YOU GARDEN?

36% To decorate my home.

32% To be outside and dig in the dirt.

11% To enjoy time with friends and neighbors.
21% Other

Garden decorators are very different kinds of shoppers than those
who garden to connect with the earth. Ready-to-go combinations,
garden accessories, and high quality garden gloves are a must-have
to meet the expectations of these shoppers. This type of shopper
may respond better to a female staffer who has some obvious
design savvy.

Those who garden because they love taking in the great outdoors are
more of the dirt under their fingernails kind of shoppers. They typically
have a higher knowledge base and like to work with staffers who

are knowledgeable about live goods. They will spend more time
browsing through your plant area, reading labels, and stocking

their carts full of soils, plants, and mulch.

How Your Staff Can Improve My Shoppmg Experlence

1. Have more knowledge about the ’ :
plants you are offering.

2. Be available if | need you. Don't ignore me.

3. Be more proactive in offering me help

and listen to what | need.
By going through the Certified Retailer Training
process, your staff will become more knowledgeable
and confident in offering their help to customers.
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MORE WAYS WE HELP GROW SALES

Consumers recognize Proven Winners because they see the brand on television and billboards, hear about it on the
radio, and see it in magazines. You can reinforce the brand to the consumer — and increase your sales — by using our
wide selection of colorful, professionally designed POP Qur signs, benchcards, and banners fit any garden center

and catch your customers” attention.

Proven Winners also provides a variety of merchandise that offers retailers strong cross-selling opportunities.
Include our fertilizers, soil, WaterWise kits, and Gardener's Goods in your merchandising to attract additional sales.

Thaw #1 Plars: Beand

~ ALLPURPOSE ==

POTTING SOt PREMIUM
, i asne BESRALL PURPSE )
" Teads lnts Uy 6 Mor RS POTTING SOIL "‘F_’

5L GREAT FOR USE N ALL
MASKLTS, FOTS, COMTAINE RS
1.5 CuFrid25e) AMDGARDEN BS
s - f - Tre—— X |
& = v

Proven Winners Premium Potting Soil
Consumers trust the Proven Winners name, and
offering premium potting soil that matches the brand
gives them a choice they can feel confident about.
Our potting soil contains a blend of grower-grade peat
moss, composted bark, perlite, dolomite lime to buffer
soil pH, and a professional wetting agent.

Proven Winners Gardener's Goods

Our line of all-natural skin care products is designed
with the gardener in mind. Lotion, soaps, and healing
balms in subtle scents will attract consumers and
create a great complementary sales opportunity.

W
. FEN

T

== L. ufi's;iitrﬁmi'ﬂ’

Proven Winners Plant Foods

Our premium plant food formulations provide the
additional nitrogen Proven Winners varieties need to
maximize their rates of growth and flower production.
You can recommend them with confidence to

your customers.

—

WaterWise® Tan Tubing
100" roll; case of 4 — $83.00

i

WaterWise® White Tubing
100' roll; case of 4 — $83.00

WaterWise® Kit

Gardeners are always looking
for an easy, efficient solution for
the labor-intensive task of watering. WaterWise is that
solution. This special kit contains everything a gardener
needs to water up to 10 potted plants from a single
faucet. Plus, the system allows the user to combine

up to 3 kits in a single direction to run up to 90 feet

and water 30 containers.

Your Gardening Success Begins Here

PROVEN o
{ WINNERS pleiii®

The 47 Pras Bsest

l B
1
@ FREE
Kiosk with
! 2 : Purchase
e ey

qteri/ise

ey L

Gardening Success Package

When you order our Gardening Success Package — you will receive

a FREE Kiosk. The program includes the following:

e 7 cases of Proven Winners Continous Release Plant Food (24 units)
e 3 cases of Proven Winners Water Soluble Plant Food (36 units)

e 1 case of Proven Winners WaterWise irrigation kits suited
especially for container gardening (12 units)

e 1 case of 100" WaterWise tan tubing for customers needing
some additional tubing ( 4 units)

Plant Food Kiosk only:
68" tall x 18" deep x 28" wide SKU: PW0180
Cost: $85.00 delivered

Plant Food Kisok plus goods listed above:

SKU: PW0181

Cost: $850.00 FOB via the Proven Winners website, or contact
your local distributor or propagator for additional information,
pricing and availability.

R &
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PROVEN o
WINNERS' *
The #1 Plant Brand.

We Proudly
Ufer the Besl

Weather-resistant
pop-up display
21" x 60"

SKU: PW0334
$80.00

Tray Talker

8"x35"
SKU: PWTT0001
$35.00 for 50 tray talkers

Order online at:
www.provenwinners.com/product/tray-talker
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POP SIGNAGE

A Necessary Step to Increased Sales and Higher Profits

We offer three POP kits made up of our most popular items to make ordering easy. Additionally, there are
hundreds of a la carte POP options available https://www.provenwinners.com/catalog/point-purchase.

General POP Kit — 5200 (5290 value)

KIT1001-G

Shipping cost: additional $40

Kit contains:

We Proudly Sell Proven Winners Tag Poster (18" x 45")
Pretty in Pink ColorWise Tag Poster (12" x 30")

Purple Passion ColorWise Tag Poster (12" x 30")

We Proudly Sell Proven Winners Benchtape

(2 rolls —4" x 100") |
Proven Winners Pricing Benchcards ( 11" x 7" — set of 10)
Proudly Grow Locally Benchcard (11" x 7")
Special Feature Tags and Stakes (set of 7)
100 Combination Idea Guides

50 Gardener's Idea Books

Annual POP Kit — %150 (5200 value)
KIT1001-A

Shipping cost: additional $15

Kit contains:

10 Easiest Annuals Poster (16.5" x 23.5")

National Combination Tag Poster (12" x 30")

Annuals for Sun Poster (18" x 18")

Annuals for Shade Poster (18" x 18")

We Proudly Sell Proven Winners Benchtape (4" x 100°)
Special Feature Tags and Stakes (set of 7)

10 Annual Benchcards (to match Easiest Annuals poster)
Proudly Grown Locally Benchcard (11" x 7")

Perennial POP Kit — 130 (160 value)
KIT1001-P

Shipping cost: additional $15

Kit contains:

8 Great Perennials Poster (16" x 23.5")

Perennials for Sun Poster (18" x 18")

Perennials for Shade Poster (18" x 18")

We Proudly Sell Proven Winners Benchtape (4" x 100°)
8 Perennial Variety Benchcards

(to match 8 Great Perennials poster)

Special Feature Tags and Stakes (set of 7)

BEST-SELLING POP ForR 2016

Top 30 best-selling
annuals

Set of 30 benchcards — 11x7"
SKU: BC_TV2015A

$100.00 for set

Spring 2016 new variety
benchcard sets —

Set of 44 Annuals —

SKU: BC_NV2016A — $140

Set of 16 Perennials —

SKU: BC_NV2016P — $50

Set of 31 Flowering Shrubs —
SKU: BCNV2016S — $105

Tag-shaped signs

New tag-shaped signs available in 2 sizes: 18x45" size — $37.50 each or 12x30" size — $30.50 each
(When ordering 18x45" signs, use the DCT number; when ordering 12x30" signs, use the DCS number.)

To view the entire line of tag-shaped signs, visit our online store.

DCT175 DCS175 DCT176 DCS176 DCT136 DCS136 DCT134 DCS134 DCT132 DCS132  DCT135 DCS135 DCT130 DCS130  DCT137 DCS137

For your convenience, you @

now have the choice of printing our
annual, perennial and shrub benchcards
yourself directly from our website or
ordering professionally printed benchcards
online. FREE downloadable PDFs can

be found at www.provenwinners.com/
catalog/point-purchase under the annual,
perennial and shrub sections of our

online catalog.

18x45" size (set of 8) CWLO00T $285.00 for set
12x30" size (set of 8) CWS001 $233.00 for set
These signs can also be purchased individually.

Tag-shaped ColorWise® signs

l'|:_ TTY I R w01 W P

', »
PiNK oA

True Brui

Did You Know?
Hundreds of our
POP items are also
available in French.

WHITE |

Set of 8 benchcards CWB001 $24.00 for set

Shipping and handling charges are extra for all PO.P. Prices, designs and availability are subject to change.
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18x18" Proven Winners posters in French (also available in English) — $24.50 each

-
ANNUELLES

SENSATIONNELLES,

SQP510

(GRACIEUSES
GRAMINEES .

SQP529

Planting Solutions Posters —
24x34" posters  $55.00 each

EX T,
fati

PSA0001

Vertical banners

PSP0001

2' X 5" Ultraflex blockout banner is printed with UV-resistant
ink on two sides; 2" top and bottom rod pockets mean
more options for hanging: $75.00 each

TOLERE LA
CHALEUR ,

COLOR
TEXTURE

DESIGN
GROW

DIG

FUN

PROVES
WINKERS

ENJOY

St

PROVEN
WINKERS

BLOOM

WOW ADMIRE

FRESH SNIFF VIBRANT

5 VIGOROUS
FRAGRANT TOUCH

EASY

PROVES
WINKERS

VPBO04

VPBOO5

VPBOOG

Shipping and handling charges are extra for all PO.P.

CONVIENT AUX
AMENAGEMENTS PLANTES POL
PAYSAGERS . LOMBRE
SQP530 SQP532 SQP506

Thriller, Filler, Spiller signs and benchcards

L
SPILLER PLANTS

. . b -
: : 3 Fues : : £ 5 Sper
:% [%: . PLANTS :?_é}[ir PLANTS
: B oo SakRes, i

ot By B ket [

Thriller/Filler/Spiller 23x23" Posters (set of 3) — AS1001-23S ~ $75.50 for set
Thriller/Filler/Spiller 18x18" Posters (set of 3) — AS1001-18S  $70.00 for set
Thriller/Filler/Spiller Benchcard Set (set of 3) — AS1001-BC ~ $10.50 for set
These signs and benchcards for also available for purchase individually

Benchtape — 4" x 100' roll, $25.00 each

DirTY HANDS. DIRTY JEANS. I..?,.‘N
CLEANSED SOUL, WINNERS

QP2001

NOWORK ALL PLAY B

QP2002

WE ProuDLy OFFER
PROVEN WINNERS PLANTS ixeas

QP2003

Special Feature Tags with Stakes: Set of 7 - $10
3.5" square SKU: SFT1001-7

. i =
Full SN Ful Gews
§0F SE SUN s s

DoN'T HAVE TIME T0 CREATE
YOUR OWN BROCHURE?

Take advantage of our Gardener’s Idea Book giveaway.

Each spring, hundreds of thousands of gardeners across North America anticipate the arrival of our Gardener's Idea Book and
the inspiration, photos, and combination recipes that it brings. Make sure it reaches customers in your area in 2016 by taking
advantage of our customized mailing offer.

We'll pay for the books, address them to your customers, and even include a customized promotional message for your garden
center. All you have to do is provide an Excel file with a mailing list and pay the postage costs. To take advantage of this
customized offer, a minimum of 500 customer addresses is required. To ensure delivery by your desired date, please

provide address information six weeks in advance.

For more details on postage fees, custom
printing costs, and quantity requirements,
see the order form opposite. And for a list of
annuals, perennials, and shrubs that will be e
featured in the 2016 Gardener's Idea Book, =
visit our website, so you can place your 2016 g
order with these popular varieties in mind.

We've Greatly Expanded ¢
Our Coverage Online @

e e
THE GARDENER’S IDEA Book

i I m
J i T — -
r T e e 1

The Gardener’s Idea Book is no longer just
a 36-page printed book. We've moved way

2015 Gardener's Idea Book cover shown here. 2016 cover design — to be determined.

beyond and debuted the new Proven Beauty — PRAE  UTT cstmes o v s sttt _
www.beauty.provenwinners.com — a microsite that greatly e

. ’ ROLEN aitlly P
expands on the content featured in every spread of the Gardener’s 73 v Be 7

Idea Book. Designed with the design savvy nature lover in mind,
this beautifully modern online resource offers project ideas,
regionalized plant suggestions, and loads of new content for
gardeners new and experienced.

If you follow Proven Winners on Facebook, Pinterest, Twitter and
Instagram, you'll often see us posting content from Proven Beauty
there. We want to be known as the place to turn to for gardening
ideas and inspiration, and we're reaching all kinds of consumers
across these social media platforms.

Looking to boost your garden center’s image as a valuable
resource for gardening information? Link to Proven Beauty,
www.beauty.provenwinners.com, from your website. Let your
employees know about the fun projects being shown there, then
stock the products your customers will need to complete their g
new patio projects, plant combinations, and more. s
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GARDENER'S IDEA BooK ORDER FORM

Get the 2016 Gardener’s Idea Book for Your Customers — NOW.
We'll provide the books; you just pay the postage.

Last year more than 600,000 gardeners found ideas, inspiration,
and exceptional plants in the Proven Winners Gardener’s Idea Book.
Be sure the 2016 edition gets in your customers’ hands by taking
advantage of our customized mailing offer. We'll pay for the books,
address them to your customers, and even include a customized
promotional message for your garden center. All you have to do is
provide an Excel file with a mailing list and pay the postage costs.
To take advantage of this customized offer, a minimum of 500
customer addresses is required. To ensure delivery by your desired
date, please provide address information six weeks in advance.

2015 Gardener's Idea Book cover is shown here. 2016 cover design — to be determined.

P L .
[UEAS SALORERNB TURE e [ Option 1: Standard Back Cover

""" Add personalized line of type to the back cover.
Delivery in Canada: $175.00 per 100 addresses

Compliments of XYZ Garden Center

s Grdener A marketing message can be added (limited to 45 characters including spaces). Sorry —no logos.
1000 Country Lane
Anytown, USA 00000-0000

o

Your customers’ mailing address will appear here in up to 4 lines.

A minimum of 500 customer addresses is required.
All orders for Option 1 must be placed by March 1, 2016.
noém

(] Option 2: Design Your Own Back Cover
Design Fee: $150 (waived if you use the design shown here with your logo)
Printing and postage costs for 2000 to 5000 copies:
45¢ each, plus postage of $175/100 Canadian addresses
iCanie Printing and postage costs for custom back cover printing of 5001-10,000 copies:
30¢ each, plus postage of $175/100 Canadian addresses
For quantities of more than 10,000 copies, please call for a quote

Your logo will go here — please supply your logo as a high resolution pdf file.

A minimum of 2,000 customer addresses is required.
All orders for Option 2 must be placed by December 31, 2015.

Sign Up Now —

To join our program, please fill out the order form below and fax it to Proven Winners at 815.895.1873.
Company Name Contact Name

Street Address City
Province Postal Code Phone Number

Marketing message (45 characters or less including spaces)

Quantity of Gardener’s Idea Books needed (500 minimum) Desired delivery date

Postage payment: [ ] Visa [ | MasterCard

Card # CVV (3 digit number from back side of card): Exp. Date

Please email an Excel file with your customers” addresses (with a separate column for each field) to sandy@provenwinners.com.
To ensure delivery by your desired delivery date, please provide address information six weeks in advance.

INDEX

Acalypha pendula

Firetail Chenille Plant ............. 204
Ageratum

ARTIST® Series ................... 34
Agrostis stolonifera

GreenTwist ..................... 204
Alternanthera
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Anagallis

‘Wildcat Blue" ................... 204
‘Wildcat Mandarin' ............... 204
Angelonia

ANGELFACE® Serigs ............... 35
Argyranthemum frutescens

Butterfly ... 36
VANILLA BUTTERFLY® .............. 36
Artemisia stellerian

SILVER CASCADE® ... ........ 204
Baptisia

DECADENCE® Series .............. 160
Begonia benariensis

SUREFIRE® Series ................. 38
Begonia

PEGASUS™ ... ... ... 37
BELLECONIA™ Series .............. 204
SOLENIA® Series ................. 204
SUMMERWINGS® Series .......... 204
Reiger Series .................... 206
Bidens

CAMPFIRE" Firgburst .............. 40
GOLDILOCKS ROCKS® ............. Iy
Peter's Gold Carpet................ M
Brachyscome

BLUEZEPHYR™ . .................. 206
ToucanTango .................... 206
Bracteantha bracteata

SUNDAZE® Series ................. 42
Browallia

ENDLESS™ Series ................. 43
Buddleia

‘MissMolly" ..................... 198
Caladium hortulanum

ARTFUL™ Series . .................. 44
Calceolaria

Golden Yellow ................... 206
Calibrachoa

MILLION BELLS® Series ........... 206
SUPERBELLS® Series ............... 46
SUPERBELLS® Double Serigs ........ 52
SUPERBELLS® Punch Series ......... 50
SUPERBELLS® Garden Rose ......... 56
Chrysocephalum apiculatum
FLAMBE® Yellow .................. 57

Clematis

‘Sweet Summer Love’ ............. 198
L‘Ieomg

PEQUENA ROSALITA™ .............. 58
SENORITABLANCA™ ............... 58
SENORITAMIAMOR™.............. 58
SENORITA ROSALITA® .. ......... 58
Coleus (see Solenostemon)

Cornus stolonifera

ARCTICFIRE™ .................... 198
Cosmos astrosanguineus
ChocaMocha .................... 208
Cuphea

VERMILLIONAIRE™ .. ............. .. 60
Cuphea llavea

TINYMICE® ... 208
Cuphea rosea

Lavenderlace ................... 208
Dahlia

Mystic Dreamer .................. 208
Mystic Illusion .................... 61
DAHLIGHTFUL™ Series . ............. 62
Dianthus

FRUIT PUNCH® Series ............. 162
Diascia

FLIRTATION® Series ................ 64
FLYING COLORS®Red .............. 64
FLYING COLORS® Tr. Antique Rose . ..208
Draecaena

Indivisa (Spikes) .................. 208
Euonymus alatus

FIREBALL® ...................... 198
Euonymus fortunei

BLONDY® ... . ... 198
Euphorbia

DIAMOND DELIGHT™ . .............. 66
DIAMONDFROST® ... ......... 66
Evolvulus

BLUEMYMIND® . ................. 68
Felicia

ForeverBlue ..................... 208
Forsythia x intermedia

SHOWOFF® ................... 198
Fuchsia

SHADOW DANCERS® Series ....... 208
Wilma Verslot ................... 208
Gaura

KARALEE® Petite Pink .............. 69
STRATOSPHERE™ Serigs ............ 69
Gerbera

HELLO!™ Serigs ................... 70

Glechoma hederacea

Dappled Light ... 208
Glechoma (Nepeta)

Creeping Charlie ................. 208
Grasses (Annual)

GRACEFUL GRASSES® Series . ... . .. 74
Grasses (Perennial) . . .. ... ... ... 182
Gypsophila

FESTIVALSTAR™ ................. 161
Hedera

Glacier .................... 208
GoldenIngot .................... 208
Ritterkreuz ...................... 208
Teardrop ........................ 208
White Ripple .................... 208
Yellow Ripple .................... 210
Helichrysum petiolare

Licorice Splash................... 210
Petit Licorice .................... 210
White Licorice ................... 210
Helichrysum thianschanicum

lcicles . ... 210
Heliopsis

TuscanSun’ . ... 169
Heliotrope arborescens

FragrantBlue .................... 210
Marine ......................... 210
Hemerocallis

RAINBOW RHYTHM™ Series . . ... ... 164
Heuchera

DOLCE® Series................... 166
Peppermintlce ................... 210
Sugar Frosting ................... 210
Heucherella

FUN AND GAMES™ ‘Leapfrog” ... ... 168
Hibiscus

SUMMERIFIC® Series ............. 170
Hosta

SHADOWLAND™ Series ........... 172
Hydrangea arborescens
INCREDIBALL® . .................. 198
INVINCIBELLE® Spirit .............. 198
Hydrangea macrophylla

CITYLINE® Series ................. 198
Hydrangea paniculata

BOBO® ... 198
Limelight' ... 198
LTTLELIME® ..o 198
LITTLE QUICK FIRE™ . .............. 200
PINKY WINKY® oo 200
QUICKFIRE® ... ... 200
Impatiens walleriana

ROCKAPULCO® Series .............. 78

Ipomoea hatatas

BlackHeart ..................... 210
Blackie ......................... 210
ILLUSION® Series ................. 80
Margarita ....................... 210
SWEET CAROLINE Series ........... 80
Tricolor ... 210
Isotoma

BETH'SBLUE® .................... 86
Itea virginica

LITTLEHENRY® ... ... 200
Lamium maculatum

PINK CHABLIS® ................... 87
Lantana camara

LUSCIOUS® Series ................. 88
Lavandula angustifolia

SWEET ROMANCE® .............. 174
Isotoma

BETH'SBLUE® .................... 86
Itea virginica

LITTLEHENRY® . 200
Lamiastrum galeobdolon

Hermann's Pride ................. 194
Lamium maculatum

Golden Anniversary ............... 210
PINK CHABLIS® ................... 87
Lantana camara

LUSCIOUS® Series ................. 88
Lavandula angustifolia

SWEET ROMANCE® .............. 174
Leucanthemum

AMAZING DAISIES™ Series ......... 175
Ligularia

‘Bottle Rocket” ................... 176
Lohelia erinus

LAGUNA™ Serigs .................. 91
LUCIA® Series .................... 92
Lobularia

BLUSHING PRINCESS® ............. K]
DARKKNIGHT™ ................... 93
FROSTY KNIGHT® ................. 93
SNOW PRINCESS® ................ 93
WHITEKNIGHT® ............... ... K]
Lophospermum

LOPHOS™ Series . ................. 210
Lysimachia

Midnight Sun .................... 210
Lysimachia congestiflora
WALKABOUT SUNSET® ............ 212
Lysimachia nummularia

Goldilocks . ...................... 212

265



266

INDEX

Mecardonia

GOLDDUST® ... %
Monarda

Leading Lady Series ............... 177
Pardon My Series ................. 178
Muehlenbeckia

Bigleaf ........................ 212
Nemesia fruticans

Bluebird ... 100
INNOCENCE® Series .............. 100
Nemesia

BABYCAKES™ Series .............. 212
JUICY FRUITS® Series ............. 212
SUNSATIA® Series . ................ 97
Nepeta faassenii

‘Cat'sMeow' .................... 180
New Guinea Impatiens

INFINITY® Series ................. 102
New Guinea Impatiens

RUFFLES™ Series ................. 101
Oenothera

LEMONDROP® ... .............. 181
Osteospermum

SOPRANO® Series ................ 104
SYMPHONY Series ............... 105
Oxalis regnellii

CHARMED® Series ............... 106
Oxalis vulcanicola

MOLTEN LAVA™ ... 212
ZINFANDEL™ . ..o 212
Panicum virgatum

PRAIRIE WINDS™ ‘Apache Rose” ... . .. 182
PRAIRIE WINDS™ ‘Cheyenne Sky' ... .182

Pelargonium

BOLDLY™ ... 110
DAREDEVIL® ... 212
TIMELESS™ . ... 112

Pennisetum alopecuroides
PRAIRIE WINDS™ ‘Desert Plains” ... . .. 183

Perilla frutescens

Magellanica ..................... 212
Perovskia atriplicifolia

‘Denim'nlace” .................. 186
Petunia

Best-selling SUPERTUNIA® ... .. 114
CRAZYTUNIA® Serigs ............. 214
SUPERTUNIA® Series ............. 116
SUPERTUNIA® Picasso Series ... .. 120
SUPERTUNIA® Mini Series ......... 122
SUPERTUNIA® Charm Series ... ..... 124
SUPERTUNIA® Vista Serigs ......... 126
SURFINIA® Series ................ 214

Phlox

INTENSIA® Series ................ 132
Opening Act Serigs ............... 184
Phlox paniculata

‘Shockwave’ ..................... 185
Physocarpus opulifolius
COPPERTINA® ... ......... 200
SUMMERWINE® . ................ 200
TINYWINE® ..o 200
Plectranthus coleoides

Variegata ....................... 216
Portulaca grandiflora

MOJAVE® Series................. 134
Salvia

COLOR SPIRES® .................. 187
Purpurescens .................... 216
Salvia elegans

Golden Delicious ................. 216
Salvia guaranitica

Black &Blue ..................... 216
Salvia longisicata

PLAYIN' THEBLUES™ .............. 137
Salvia officinalis

leterina ... 216
Tricolor ........................ 216
Salvia splendens

ABLAZIN™ Series ................ 136
Sambucus nigra

BLACK LACE™ .................... 200
Sanvitalia speciosa

Sunbini ..o 133
Scaevola aemula

NEWWONDER® ................. 138
Scaevola

PINKWONDER™ . ................. 138
WHIRLWIND® Series .............. 138
Sedum

ROCK ‘N GROW™ Serigs ........... 188
Sedum mexicanum

LEMON CORAL™ . ................. 139
Sedum repestre
Angelina........................ 216
Solenostemon scutellarioides (Coleus)
COLORBLAZE® Series ............. 140
Proven Selections varieties ......... 218
Spiraea japonica

DOUBLE PLAY® Series ............. 200
Streptocarpella

ConcordBlue .................... 218
Strobilanthes

Persian Shield ................... 218

Succulents

Aeonium varieties ................ 220
Crassula varieties ................ 220
Echeveria varigties . ............... 220
Graptoveria varieties .............. 220
Kalanchoe varieties ............... 220
Kleinia ......................... 222
QOrostachys boehmeri .............. 222
Sedeveria varigties ............... 222
Sedum varieties .................. 222
Sempervivium ... 222
Senecio ... 222
Sutera cordata

SNOWSTORM® Series ............ 144
Syringa

BLOOMERANG® Dark Purple ........ 200
BLOOMERANG® ‘Pink Perfume’ ... .. 200
BLOOMERANG® Purple ............ 200
Tagetes

GoldMedal ..................... 222
Tiarella

‘Jade Peacock’ ................... 189
Torenia

CATALINA® Series ................ 146
SUMMER WAVE® Series ........... 148
Trifolium repens

DARK DANCER™ . ................. 222
Verbena

LANAI® Series ................... 222
SUPERBENA® Series .............. 149
SUPERBENA® Royale Series ...... .. 152
TAPIEN® Blue Violet . .............. 224
TUKANA® Serigs ................. 156
Verbena bonariensis

METEOR SHOWER™ .............. 158
Veronica

MAGIC SHOW® Series ............ 190
“Sweet Lullaby” ... 190
Viburnum dentatum

BLUE MUFFIN® ... . 200
Vinca major

Wojo'sdem ..................... 224
Vinca minor

[llumination ..................... 224
Viola x wittrockiana

ANYTIME® Pansiola .............. 107
Weigela florida

FINEWINE® 200
MIDNIGHT WINE® .. ... ..., 202
MY MONET® .. .............. ... 202
MY MONET® "Sunset’ ............. 202
SONIC BLOOM® Serigs ............ 20?2
SPILLEDWINE® ... ... ... 202
WINE & ROSES® . ................ 202



